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e 2007 - Incorporation
CultTrips idea in LEADER-
strategy Redange-Wiltz

e 2008 - Search for partners

e 2009 - Development of a
common project proposal

Nov. 2009 first
meeting with potential
partner regions in Luxembourg










CultTrips Milestone meetings
2010

Kick-Off event
with Quintana
tournament

to Creative
Tourism



CuiltTrips Milestone meetings
2011 (Part 1)

Learning process
— Understanding
the demands
and habits of the
different regions

CWG - JET/JOEN 15t Pilot Trip - REWI
June 2011 July 2011

N - First Pilot Trip -

*..becoming more
B e

¢ concrete and

4 focused




CuiltTrips Milestone meetings
2011 (Part 2)

Testing CultTrips
products: truffles
hunt, cooking
session, olive
harvest,
tournament

CWG/ Steering Commitee —
UWE Sep 2011

Target group
discussion,
getting the key
values clear,
contact to
kreativreisen
Austria



CuiltTrips Milestone meetings
2012 (Part 1)

Meeting the
greeter network,
SWOT-Italy,
Logframe,
regional learning
process

CWG - LUX 3'd Pilot Trip — JOE/JET
March 2012 Aug 2012

Involvement of
local actors,
raising
motivation for
CultTrips



CuiltTrips Milestone meetings
2012 (Part 2}

Integration of
existing
interactive
modules in
CultTrips
offers

4 Pilot Trip - UWE Steering Commitee — JOEN/JET
Sep 2012 Oct 2012

CultTrips concepts get
a concrete face,
marketing discussion,
fixing transnational
Train the Trainer
session,
after-LEADER
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5t Pilot Trip — RAPLA Train the Trainer
Feb 2013 March 2013 Wiltz (L)

CultTrips values,
Intercultural
Learning,
Storytelling,
Integral Marketing ‘




CuiltTrips Milestone meetings
2013 (Part 2)

our
product/our approach
(this means there is

potential!)

6! Pilot Trip —OK  CWG — RAPLAMAA Closing meeting - REWI
June 2013 June 2013 Luxemburg Sep. 2013

Tourism Concept
and Manual are
ready, corporate
logo selection,
discussing after-
Leader phase



Ecological
sustainability
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CULTrips-Tourism-Concept:

Draft-July-201 3¢
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TaURUSGesellschaft firu mweht-, Regional- und: mbHY
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Lounsi 08
Manual NEURDPE

serves as a template
for similar projects
In other regions

foursm manual

Manual for the development
of a participative cultural tourism concept
in rural Europe

The Eurapsmn Agricutural Furd 3
1or Rursl Dvsopmat !
Europe Irvesting i nun ere



Train the Trainer

Session
& Manual

“The workshop was a great step in
bringing the CultTrips philosophy
to a practical level. It provided
effective tools to continue
the development work in the
CultTrips project in my area.”

Hannele Autti,
LAG Joensuu/ Finland

CULTguides - Training 2013

.How to implement participative cultural tourism*

Getting to know the LAG regions
CULTrips values
Intercultural Learning
Storytelling
Integral Marketing

Luxemburg, 17th — 22nd March 2013

S’ TAURUS '™

Joachim Albrech
Taurus Gesellschaft fir Umwelt-, Regional- und Wirtschaftzentwicklung mbH
Universitatsring 15, D-54296 Trier

adler-marketing

Andrea Adler-Kanig
Hauptsiralte 45, 8061 St. Radegund bei Graz, AUSTRIA
www. adler-marketing.at

Hannele Autti — Local theatre director Finland/Joensuu




e Experiencing offers

day and one day modules In
2014/2015; the modules

must be tested and
professionally deve

Y| 3

e B -
P g e
L .

of half

N

Twischen Strenobst und GroBfamilie

Auf dem Hallmiller Hof am Rabenwald,
auerl en un

e
werden. Wie gemacht fir den
Apfelstrudel.







Looking forward,
slowly & softly
but for sure...!

Thanks for your attention!



